hwi

Housewares International Ltd
A.B.N. 90 086 933 431

The Board of Housewares International Limited today announced the financial results of the Group for the

year ended 30 June 2008.

GROUP SALES were $425.8m (2007: $438.4m).

o Continuing Operations (1) (Electrical and International) sales increased by 14.1% to

$425.3m (2007: $372.8m).

0 The now disposed Australian Homewares sales were $0.5m (2007: $65.6m) (2)
GROUP UNDERLYING EBITDA increased to $37.1m (2007: $25.4m).
0 Continuing Operations EBITDA increased by 7.9% to $37.4m [in line with market

guidance] (2007: $34.7m).

0 Australian Homewares EBITDA loss was a minimal -$0.3m (2007: loss -$9.3m). (2)

GROUP UNDERLYING PAT was $20.9m (2007: $11.6m).

GROUP REPORTED PAT was $20.9m - no significant items in FY08 (2007: loss -$34.0m).
Continuing Operations EPS increased by 22.4% to 16.6 cents.
Gearing (24.8%), interest cover (6.9 times) and ROE (15.9%) - a solid foundation for future.

A final dividend of 2.0 cents per share has been declared bringing the total dividend for the
year to 10.5 cents per share (2007: Nil).

Abridged Income Statement GROUP CONTINUING OPERATIONS (1)
%

$m FY08 FYO7 Chng FYO08 FY07 % Chng
Sales Revenue 425.8 438.4 (2.9%) 425.3 372.8 14.1%
Underlying EBITDA 371 254  46.1% 374 34.7 7.9%
Underlying EBIT 31.9 20.8 53.4% 32.2 30.7 4.7%
Underlying PAT 20.9 11.6 80.2% 210 19.9 5.4%
Significant Items - (45.6) - (3.1)

Fair value adjustment (3) - (37.4) - -

Other - (8.2) - (3.1)
Reported PAT 20.9 (34.0) n/a 21.0 16.8 24.6%
Basic EPS (cents) 16.5 (27.4) n/a 16.6 13.6 22.4%
Div per share (cents) 10.5 Nil
Gearing ratio (4) 24.8% 38.0%
Interest cover (times) (5) 6.9 3.9
Return on Equity (ROE) (6) 15.9% 9.9%

The Group had a very encouraging FY08 as an organisation focussed on its core electrical and international
operations after the FYQ7 disposal of its loss-making Australian Homewares business. The Group did
however, as with the rest of the industry, experience a retail slow down in 2H08. The negative currency
translation effect of approximately 15% dampened strong growth in international sales particularly in 2HO08.




